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Minutes of the Tourist Attraction Signposting Assessment Committee 
Wednesday 18 January 2017 at the RMS Sydney Region Office 

Level 5, 27 – 31 Argyle Street, Parramatta 

Members 

David Douglas  Regional Coordinator TASAC and Drive, Destination NSW 
Phil Oliver Guidance and Delineation Manager, Roads & Maritime Services (RMS) 
Maria Zannetides TASAC Secretariat 

Also present 

John Rozos RMS Sydney Region 

Apologies 

Wendy Dollin Tourism Development & Events Coordinator, Blue Mountains City Council 

AGENDA ITEMS 

1. DELEGATIONS / PRESENTATIONS & REGIONAL SIGNPOSTING ISSUES

N / A 

2. NEW TOURIST SIGNPOSTING APPLICATIONS

2.1 Classic Car Museum, West Gosford

The Classic Car Museum at West Gosford opened last year in a 7,500 sq. m warehouse 
building that previously housed a Bunnings store.  The museum, which is open from 9 am to 5 
pm Wednesday to Sunday displays Australia’s largest privately owned collection of motor 
vehicles, comprising some 400 vintage and modern vehicles from around the world.  Part of the 
museum’s strategy is to update and rotate displays through the sale and purchase of vehicles 
enabling some 20 cars to be changed each month.  It also has a display of racing cars that 
changes monthly. 

Vehicles are displayed in rows separated by walkways.  Interpretive panels with information on 
history and specifications are attached to free-standing posts adjacent to each vehicle.  The 
museum does not have a collections policy but its mission statement is to “showcase a world 
class, diverse and evolving collection of rare and classic cars. [Sic] Offering our visitors a unique 
and inspiring experience of automotive engineering excellence”. 

A DL size brochure gives the museum’s name on one side and the reverse has a photo of the 
interior, a locality map, street address and website details.  It also indicates that the museum 
has a presence on Facebook, Instagram and Twitter.  However, the brochure does not state the 
museum’s opening hours / days nor does it give a contact phone number.  Instead, it refers 
visitors to its website for information on opening hours and pricing. 

During the discussion, Maria passed on feedback from Wendy Dollin, Tourism Development & 
Events Coordinator at Blue Mountains City Council, who recently visited the museum in a 
private capacity.  Wendy found it to be a very well presented attraction with good interpretation 
and helpful staff.  However, she wondered whether a sign might be located at the main driveway 
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entry to redirect visitors to another entry for a secondary car park when the main car park is 
becoming full, as was the case when she visited.  This observation will be passed on to the 
operator for consideration. 
 
Phil indicated that the road network in the vicinity of the museum is nearing capacity in terms of 
being able to accommodate additional signage.  If the application is found to be eligible it would 
therefore be necessary for RMS to determine whether additional signage might be possible.  He 
also advised that any signage is likely to be costly.  Maria was asked to pass on these 
comments to the applicant. 
 
Museums and Galleries of NSW (MG of NSW) will be asked to comment on the application and 
arrangements will be made for the preparation of a site inspection report. 
 
The application seeks signage with a legend of “Gosford Classic Car Museum”.  While this is 
the museum’s business name, its site is some 2 km from Gosford.  Therefore the requested 
legend could mislead or confuse visitors and in any case, the use of locality names on tourist 
signposting is considered to be redundant and is not supported.  Any signage will therefore refer 
to “Classic Car Museum”. 
 
Decision: The Classic Car Museum is potentially eligible for tourist signposting in the Museums 

category subject to the receipt of evidence to show that its promotional brochure has 
been amended (with stick-on labels or reprinted) to include opening hours / days and a 
contact phone number and also subject to advice from MG of NSW and a satisfactory site 
inspection report. 

 
Action: Secretariat to inform the applicant as above and finalise the application if 

appropriate after the brochure has been appropriately amended and the views of 
MG of NSW and a site inspection report have been received. 

 
Note: On 23 January the applicant submitted artwork for a new brochure to address the concerns noted 

above.  It is expected to be available by 3 February and a copy has been requested for TASAC’s 
records. 

 
 
2.2 Historic Mulla Villa, Wollombi 
 
Mulla Villa is a two storey Georgian house built by convicts at Wollombi south west of Cessnock 
in 1840 – 1841 for David Dunlop, the first magistrate of the local police district, and his wife 
Eliza.  It is set on a 30 ha property and is open from 9 am to 3 pm Sunday to Thursday and from 
9 am to 9 pm Friday and Saturday. 
 
The property, which is listed on visitnsw as Mulla Villa Guest House, offers four rooms of B&B 
style accommodation, a café, a restaurant, guided tours for booked groups and facilities for 
booked events.  The application indicates that unbooked visitors can use printed notes to take 
self-guided tours through some parts of the property. 
 
In June 2014 Cessnock and Singleton Councils discussed their joint draft Hunter Valley Wine 
Council Signage Strategy with TASAC.  As Wollombi may be within the area affected by the 
draft strategy it will be necessary to consult with the Councils about the implications of the 
application for the strategy and to ascertain what recommendations they may have. 
 
The following specific concerns were also noted: 
 



TASAC Minutes 18 January 2017 

 

Final 25 January 2017  3 of 8  

i. The name requested for signposting is “Mulla Villa”.  However, if eligibility for 
signposting can be established, then the name on any signage should be “Historic Mulla 
Villa” to better communicate the nature of the tourism experience.  Phil commented that 
the likely location of any signage would be on the approach to the entrance of the 
property on the Great North Road, which is part of Tourist Drive 33, 

 
ii. Opening hours / days signage.  The application states that the property does not have 

opening hours / days displayed at its entry, which is a requirement for signposting. 
 

iii. Both the brochure and the website need to promote and describe the tourism 
experience offered to unbooked visitors.  The brochure presents the premises as a 
venue for accommodation, dining, booked events and tours but it does not adequately 
promote the availability and nature of a tourism experience for unbooked visitors.  There 
is a similar concern with the way that the property is presented on visitnsw in that the 
listing refers to it as a guest house and does not mention a tourism experience for 
unbooked visitors. 
 

iv. The physical extent of the tourism experience for unbooked visitors requires 
clarification.  While guided tours are offered they require prior booking.  Self-guided 
walking tours are also available and are supported by a leaflet.  However, the self-
guided walking tour appears to cover only the restaurant area, the convict holding cells 
under the house, a convict built well, the convict built Great North Road, and caves that 
are some 45 minutes’ walk from the house.  In this way, other potentially significant and 
interesting elements, e.g. portions of the upper storey that contain guest rooms, do not 
seem to be part of self-guided tours.  In cases where businesses offer elements that are 
not relevant to eligibility for tourist signposting (e.g. accommodation, dining, functions, 
events etc.) it is important to establish whether TASAC guidelines are able to be 
satisfied once these elements are removed.  Therefore, the extent of the areas that 
unbooked visitors can access needs to be confirmed to determine whether an adequate 
experience is available. 

 
v. The walking tour leaflet requires improvement.  The leaflet and its presentation could 

be improved by: 
 

a. Revising the text to provide more information. 
b. Revising the layout of the material so that it is less crammed on the page. 
c. Using larger, better quality photos. 
d. Adding captions to all photos. 
e. Adding a diagram of the property to show the areas that unbooked visitors can 

access. 
f. Correcting some grammatical and spelling errors. 

 
vi. The nature and extent of any static displays requires clarification.  It appears that 

static interpretive displays (information panels etc.) might be very limited and their extent 
and nature needs clarification. 

 
While tourist signposting is not available for establishments that only operate as accommodation 
facilities, cafes, restaurants and function centres, in June 2010 TASAC supported tourist 
signposting for Ballina Manor in the Historic Properties and Sites category after the operator 
demonstrated that a high quality experience relating to the historical significance of the building 
was available for unbooked visitors (i.e. people not staying or dining at the premises or 
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attending booked events such as weddings etc.) throughout its opening hours.  The experience 
comprises: 
 

 Interpretive information in the form of six panels, artefacts and other documentation that is 
available in the manor’s public areas and which describes its history and significance to the 
locality. 
 

 Guided tours of public areas are available hourly from 10 am to 5 pm daily and these are 
promoted on the manor’s website, which also includes a history section that summarises the 
information conveyed during tours.  The success of the tours is not dependent on the availability 
of unoccupied guest rooms because the building’s history can be interpreted from its numerous 
public areas such as the front balcony and hall, reception area, dining room, staircase and rear 
courtyard.  In this way, the interpretive panels and tours allow causal visitors who are not staying 
or dining at the manor to appreciate its history. 
 

 A staff training manual was prepared to ensure that unbooked visitors can receive a high quality 
tourism experience irrespective of future staff changes. 

 
Decision: TASAC will consult with Cessnock and Singleton Councils regarding the implications of 

the application for their joint draft signage scheme.  Depending on the Councils’ 
responses, it may become necessary for TASAC to request additional information from 
the applicant about the specific concerns noted above.  In assessing the proposal 
TASAC would have regard to the precedent set by the Ballina Manor case. 

 
Action:  (a) Secretariat to advise the applicant as above. 
  (b) TASAC to consult with both Councils as above. 

 
 
3. CONFIRMATION OF MINUTES OF 14 DECEMBER 2016 
 
The minutes of TASAC’s meeting of Wednesday 14 December 2016 held at Destination NSW’s 
Sydney office were confirmed.  The Committee members and Secretariat advised that they had 
completed all the actions attributed to them from the meeting. 
 
 
4. MATTERS ARISING FROM PREVIOUS MEETINGS 
 
4.1 Additional information re Historic Railway Station at Grenfell 
 
On 20 December 2016 Auburn Carr, Weddin Shire Council’s Tourism Officer, submitted 
photographic evidence to demonstrate that an interpretive plaque had been installed at the site 
of a Historic Railway Station located off West Street in Grenfell.  This completed the outstanding 
matters affecting the application (a site inspection report was not required because Committee 
members visited the station in February 2016 and the views of the Office of Environment and 
Heritage were sought in September 2016 but no comments were received). 
 
Council and RMS Western Region were advised on 22 December 2016 that the attraction is 
eligible for signposting. 
 
Decision: TASAC noted that the Historic Railway Station at Grenfell is eligible for tourist signposting 

in the Historic Properties and Sites category. 
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4.2 Company Dam, Grenfell 
 
On 20 December 2010, Auburn Carr advised that Weddin Shire Council had decided not to 
pursue signage for Company Dam, which is a recreation area in Grenfell.  In the circumstances, 
existing unauthorised signage for Company Dam now needs to be removed from RMS roads. 
 
By way of background, it was agreed in June 2016 that Weddin Shire would submit applications 
to TASAC with a view to regularising existing unauthorised signage on State roads for five 
locations in Grenfell.  Prior to the agreement Council indicated that it no longer required signage 
for the Iris Garden, a sixth location, and its unauthorised signage was removed.  Subsequently, 
Council submitted two signage applications, one for the Railway Station (see above) and one for 
O'Briens Hill Historic Gold Mine and both were found to be eligible.  It is also expected that 
Council will submit applications for the following sites by mid 2017: 
 

i. Historic Main Street 
ii. Henry Lawson Birthplace 

 
Action:  RMS Western to remove signage for Company Dam from State roads. 

 
 
4.3 Correspondence re the Toy & Railway Museum, Leura 
 
By letter dated 21 December 2016 Clive Evatt, Director of the Toy and Railway Museum at 
Leura, responded to TASAC’s September 2016 request for additional information about his 
tourist signposting application. 
 
The correspondence and a subsequent discussion with Elizabeth Evatt, Co-director of the 
museum, confirmed that three of TASAC’s four concerns (relating to repairs to the toilet floor, 
the availability of toys that visitors can touch or activate and the visitor guide for the exhibits) 
have now been resolved.  Mr Evatt’s letter also indicated that additional interpretive labels have 
been installed following TASAC’s comments on this aspect.  Ms Evatt has agreed to provide 
some further clarification on this point, namely an estimate of the number of new labels and 
images of a few of them, for TASAC’s records and the application will be finalised as soon as 
possible after her advice has been received. 
 
 
4.4 Advice from RMS Hunter re Foghorn Brewhouse, Newcastle 
 
An application for tourist signposting for Foghorn Brewhouse, which is located in the Newcastle 
CBD, was deferred in July 2016 pending advice from Ken Saxby at RMS Hunter about the 
adequacy of car parking at the business.  Following investigations, Ken has concluded that “the 
general view is that at most times there are some available parking spaces in the vicinity of the 
development.  This may not be the case on a busy Friday or Saturday night but this is probably 
not the same time that people are planning on a brewery tour.”  On this basis Ken does not 
object to the provision of tourist signposting for the business.  Ken also noted that the business 
is not easily located as it looks no different to many of the surrounding buildings so that tourists 
following any future road signs may have issues locating it and this matter may need to be 
resolved with Council. 
 
The following areas of concern identified by TASAC in July that were deferred pending advice 
on car parking can now be pursued: 
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i. Photos of an opening times sign at the entry, access points and parking facilities need to 
be submitted. 
 

ii. The application states that guided tours are available daily at 2 pm or other times by 
appointment.  However, the brochure and website state that tours are only available at 2 
pm on weekend days and the inconsistency needs to be clarified. 

 
iii. Images of a solar energy mural referred to in the application as part of the interpretive 

material for visitors were not provided and need to be submitted.  It is understood that a 
feature of the mural is a light that comes on when the brewery is using 100% solar 
power and it would be interesting to know how frequently this occurs. 

 
iv. Information and photos are required to demonstrate specifically what brewing related 

magazines and other interpretive information is available and how these are presented 
to visitors. 

 
v. Clarification is needed about whether all visitors are able to handle and taste raw 

materials or if this is limited to visitors who participate in a guided tour.  The ways in 
which the materials are presented to and interpreted for visitors also require clarification 
and images provided to support this aspect. 

 
vi. Copies of beer menus, which outline flavours and aromas, are required along with an 

explanation of how these are accessed and/or presented to visitors. 
 

vii. Information about the frequency of brewing and its duration would be appreciated. 
 

viii. Additional images of the building’s interior that show the relationship of the brewery 
equipment to the bar and dining areas would be appreciated. 

 
It was also noted that the legend on any tourist signposting should be “Foghorn Brewery” 
instead of the requested “Foghorn Brewhouse” because the former would be more widely and 
quickly understood and it more clearly relates to a secondary industry type experience.  
Additionally, in the event that the application is found to be eligible, the issue of wayfinding 
noted above will require resolution at the signage design stage. 
 
Decision: Additional information is required to address the above concerns. 
 
Action:  Secretariat to advise the applicant as above. 
 

 
4.5 Teapot Museum, Leura 
 
The Committee noted recent feedback from Tamara Lavrencic of MG of NSW that Lynn Collins, 
Museum Advisor for the Blue Mountains, had commented to her that interpretation had recently 
been improved for some displays at the Teapot Museum and that, when last at the museum, he 
observed the positive effect this had on the interest and engagement of visitors.  The feedback 
was particularly pleasing as TASAC had agreed to signpost the museum last December on the 
basis of advice from the operator regarding a number of recent improvements, including with 
respect to interpretation. 
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4.6 Katandra Bushland Sanctuary, Ingleside 
 
At its 15 June 2016 meeting, TASAC determined that Katandra Bushland Sanctuary was not 
eligible to retain its existing tourist signage on Mona Vale Road and that RMS would remove the 
signage after the completion of the sanctuary’s annual open days in 2016 (Sundays from July to 
October).  The operator was informed of the decision by letter dated of 30 June 2016. 
 
Action: Secretariat to provide Phil with the relevant paper work so that he can arrange for 

the signs to be removed. 

 
 
5. INQUIRIES RECEIVED SINCE LAST MEETING 
 
The following inquiries received in the period since the last meeting were noted: 
 
5.1 Barrington Tops National Park 
5.2 Scone VIC 
5.3 Holden Motor Museum, Buronga (Wentworth LGA) 
5.4 Lions Lookout, Young (RMS) 
5.5 Bill the Bastard (a warhorse sculpture) Murrumburrah (Hilltops LGA) 
 
During the discussion on item 5.4 above, it was noted that James Gorrie, Lead Designer at 
RMS South West, is working on plans to redesign of a portion of the Olympic Highway, which 
includes some white on brown and some white on blue signage for “Lions Lookout” north of 
Young.  While construction of the redesigned road may not occur for some years, RMS wishes 
to finalise plans for it, including signage designs, by mid-2017 and James therefore wishes to 
determine whether the designs should show signage for the lookout.  The lookout is not 
currently eligible for tourist signposting as TASAC has not considered an application for it for 
more than five years and therefore any prior eligibility it may have had has lapsed. 
 
Action: Secretariat to contact Hilltops Council about whether or not it considers the 

lookout to be a major attraction and if so, to request it to apply to TASAC so that 
the eligibility of the lookout can be assessed at the May 2017 meeting. 

 
With respect to item 5.5 above, it was noted that an inquiry to David about signage for a 
commemorative sculpture depicting a warhorse known as “Bill the Bastard”, its rider and four 
other Light Horse soldiers.  The horse’s gallantry brought the soldiers to safety during the World 
War I Battle of Romani in August 1916.  The life-size artwork is unfinished and will take some 20 
months to bronze and complete.  The work now resides in a gallery space in the town of 
Murrumburrah but once finished, will be installed in Light Horse Park nearby.  The members 
considered that prior to the submission of a signposting application it would be necessary for the 
artwork to be completed and installed at its permanent location.  It was also noted that careful 
consideration will need to be given to the legend on any future signage.  The inquirer indicated a 
preference for signage in the name of “Bill the Bastard”.  However, the use of this term on road 
signage may generate unnecessary controversy, may confuse visitors who are unfamiliar with 
the story and does not reflect the fact that the artwork depicts five soldiers as well as the horse. 
 
Action:  David to respond to the inquirer in the above terms. 
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6. POLICY ISSUES 
 
6.1 Promotional material for Tourist Drive 1 (Hartley-Jenolan Caves-Oberon-Kelso) 
 
Maria outlined some inconsistencies in two maps and a brochure used by Oberon Council to 
promote Tourist Drive 1, which extends from Hartley (south of Lithgow) to Kelso (east of 
Bathurst).  Some of the material incorrectly indicates that the drive extends from Lithgow to 
Bathurst and one map shows Duckamaloi and Kanagra Walls Roads as forming part of the 
drive, which is also not correct. 
 
The Committee reiterated the importance of accurately reflecting the signposted route of all 
tourist drives on promotional material and noted that Council has been asked to make 
amendments to accurately reflect the drive’s route on the maps and brochure. 
 
Action: Secretariat to follow up with Council and provide an update at next month’s 

Western Region meeting. 

 
 
6.2 Kosciuszko National Park signage scheme 
 
As foreshadowed in December, Phil has made arrangements to visit Tumut in mid-February and 
meet with Patricia Wilkinson of NPWS to progress the development of a signage scheme for 
Kosciuszko National Park.  Phil expects that a concept for the signage scheme will be 
completed by the end of February. 
 
 
7. OTHER BUSINESS 
 
7.1 TASAC Meeting Schedule 
 
Please refer to Attachment 1 for the schedule of meetings for the next six months.  The next 
meeting will be held on Wednesday 8 February at Orange in the Western Region. 
 
The meeting concluded at 12.30 pm 

 

 
 

Attachment 1 – TASAC Meeting Schedule 
 

Region Location Date 

Western Orange 8 February 2017 

Sydney Parramatta 15 March 2017 

Sydney Sydney 19 April 2017 

Northern Glen Innes 17 May 2017 

Sydney Sydney 21 June 2017 

Southern Kiama 19 July 2017 

 


