
 
 
 
 
 
 
VISITATION 

 There were 439,400 visitors in total to NSW from New Zealand in YE September 2018 
compared to 443,400 in YE September 2017 (down 0.9%). Based on visitor numbers, New 
Zealand ranks 3rd in NSW, 2nd in VIC and 2nd in QLD.  
 

 These visitors stayed 3.6 million nights in YE September 2018 compared to 3.7 million nights in 
YE September 2017 (down 4.2%). Average length of stay for visitors from New Zealand to NSW 
was 8 nights. Based on visitor nights, New Zealand ranks 7th in NSW, 6th in VIC and 3rd in 
QLD.  

 

 Visitors from New Zealand spent an estimated $467 million in NSW in YE September 2018, 
compared to $474 million in YE September 2017 (down 1.6%). In NSW, average expenditure 
per visitor was $1,062 and average expenditure per visitor per night was $131. Based on 
expenditure, New Zealand ranks 5th in NSW, 4th in VIC and 2nd in QLD.   
 

 8% of visitors from New Zealand to NSW are first time visitors to Australia and 92% are repeat 
visitors. 95% of all New Zealand visitors to NSW are non-package visitors; and 99% are non-
group visitors. 
 

 61% of New Zealander visitors to NSW arrived unaccompanied, 20% arrived as an adult 
couple, 10% were family groups with children, 5% travelled together with friends/relatives and 
5% were business associates.  
 

 23% of the visitors were aged 15-29 years, 19% were 30-39 years old, 18% were 50-59 years 
old, 16% were 40-49 years old, 14% were 60-69 years old and 10% were aged 70 and over. 

 

 Sydney is the destination for 85% of visitors from New Zealand to NSW, followed by the North 
Coast (8%), Hunter (5%) and Central Coast (3%). 

 
TREND 

 From YE September 2013 to YE September 2018, total visitors, nights and expenditure from 
New Zealand to NSW recorded the following changes: 11.2%, -10.8% and 8.7% respectively.  

 
FORECAST 

 Visitor arrivals from New Zealand to Australia are forecast to grow in short term by 3.3% 
from 2017/18 to reach 1.5 million in 2018/19. In the medium term (from 2016/17 to 2021/22) to 
the longer term (from 2016/17 to 2026/27) by 3.0% and 2.9% per annum, respectively. (Source: 

TRA, Tourism Forecast, 2017) 

 

AVIATION 

 In YE September 2018, there were 1,923,277 inbound seats to Sydney from New Zealand 
(down 6.0% on previous year). This represents 17.4% of the total inbounds seats available at 
Sydney Airport. (Source: OAG, International seat capacity based on direct non-stop services, YE September 

2018). 
 

 Key airline used by visitors from New Zealand to travel to Sydney is Air New Zealand, followed 
by Qantas Airways, Virgin Australia, Jetstar (Australia) and Lan Chile (Air Chile). (Source: DIBP, 
YE September 2018). 
 

 
 

New Zealand Visitor Profile to NSW 

Year ending September 2018 
 

Source: International Visitor Survey, Tourism Research Australia. 

 
Source: International Visitor Survey, Tourism Research Australia. 

 

Fact Sheet 

*, Small sample size (less than 30). 



The Consumer Demand Project (CDP) has been run annually by Tourism Australia since 2012. Each year, the CDP survey is 
completed by a large sample across a core group of 11 international markets for Australia that included Indonesia, New Zealand, 
Singapore, Malaysia, South Korea, Japan, China, India, Germany, USA & UK. 
All international respondents are Out of Region (OOR) travellers meaning that they have travelled or intend to travel beyond 
neighbouring countries.  

 
Understanding the New Zealand market – key insights for Australia and NSW 
Source: Tourism Australia, Consumer Demand Project (CDP) 2017   

• For travellers from the New Zealand, Safe & secure destination and value for money remained the 
most important factors when choosing a holiday destination in 2016 and 2017. Friendly & open 
citizens are also important to the New Zealand market, above the 11 market average. 

o Australia is well placed to deliver on these factors, ranked #1 for association amongst New 
Zealanders since CDP survey began in 2012. 
 

o Australia ranked in 3rd place for association with good food and wine, which is the 5th most 
important factor for New Zealand travellers. 
 

o Australia’s performance through the purchase funnel goes unrivalled. Australia is the leading 
destination for consideration, awareness, intention and visitation among New Zealand 
travellers since 2012.  

• Other preferred destinations and already visited Australia are the primary barriers to Australia for 
travellers from New Zealand, followed by easy to put off to another time, all above the 11 market 
average.  

 

• Of the destinations within Australia, Gold Coast leads with respect to awareness and intention, 
though Melbourne has the highest consideration. 

– Sydney rises to 2nd position in terms of consideration (45%) and intention (23%) in 2017, up 
from 3rd position in 2016. Sydney continues to hold on to 2nd position for awareness (50%), 
followed by Melbourne. 

• Previous visitation remains the top source of inspiration among NZ travellers, 36% of whom were 
inspired by a past experience which is double the 11 market average. NZ travellers also rely on 
friends and relatives for information when planning a trip, well above the average. 

o Direct booking through the airline (online) and Travel agent (phone/in person) stays as the 
prominent channel for booking, followed by online accommodation providers and travel 
agent (online). 

 

• Despite positive associations and strong performance through the purchase funnel, Australian 
experiences performed relatively weakly compared to international competitors when tested on a 
head to head basis in the last two CDP surveys. 

o Amalfi Coast Drive and Day Safari in Kruger National Park are the most popular 
experiences. 

o There was no Australian experience in the top 10. Bayside Food & Wine in Melbourne is the 
top performing Australian experience (11th), followed by Sailing the Whitsundays (13th) and 
Coffee in a Melbourne Laneway (14th). 

o Byron Bay Health & Wellbeing is ranked 19th while Bondi to Bronte Walk is ranked 27th, 
below the 11 market average.  

 


