TOURISM RESEARCH RESOURCES

GOVERNMENT TOURISM ORGANISATIONS
Destination NSW
Destination NSW is the lead government agency for the New
South Wales (NSW) tourism and major events sectors.
Destination NSW offers a wealth of data and statistics related to
the tourism industry.

National Visitor Survey (NVS) and
International Visitor Survey (IVS) data
Destination NSW prepares numerous reports and statistical
tables based on Tourism Research Australia’s NVS and IVS
data, including:

• Accommodation supply and demand data

• Destination Network reports

• Destination NSW Westpac Tourism Expenditure Monitor

• International Market Profiles

• Economic Contribution of Tourism to NSW

• Market Segments reports

• General Tourism – Facts & Figures

• NSW Tourism Regions reports

• Local Government Area (LGA) profiles and
accommodation reports

• NSW visitation statistics (domestic & international)

• Other research
• Overseas Arrivals and Departures (OAD) data
• Tourism Forecasts
• Transport data, including information on Aviation
Performance and Cruise ships

Contact Us
General enquiries and research information requests
can be submitted through the contact us page including
requests for tourism related data or statistics.

• Sydney visitation statistics (domestic & international)

Destination NSW Westpac Tourism
Expenditure Monitor
The Destination NSW Westpac Tourism Expenditure Monitor
has been developed in a collaborative partnership between
Destination NSW and Westpac. It provides top-level monthly
reporting by tourism region on tourism expenditure in NSW
including the number of visitors to a region (defined as, those
who reside greater than 50km from the region); the number
of transactions undertaken by visitors; and the value of
visitor spending.
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GOVERNMENT TOURISM ORGANISATIONS
Tourism Australia
Tourism Australia (TA) is the Australian Government agency responsible for attracting international visitors to Australia, both for leisure and
business events. Tourism Australia offers a wealth of information in the fields of marketing, research, industry resources and news.
• Australian Travel Status Map

• Frequently Asked Questions on Coronavirus

• Aviation Statistics

• International Market Performance Statistics

• Coronavirus Recovery – Australian Government Support

• International Tourism Snapshot

• Domestic Performance

• The Economic Importance of Tourism

• Domestic Tourism Snapshot

• Understanding Tourism Statistics

• Domestic and international Market Region profiles

Contact Tourism Australia
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AUSTRALIAN INDUSTRY ASSOCIATIONS
Australian Tourism Export Council (ATEC)
Australian Tourism Export Council (ATEC) is the only national
body that connects and grows the commercial networks of
members engaged in the international tourism industry. ATEC
actively promote the value of inbound tourism to Australia’s
economy and strongly advocate to governments to remove
impediments to members’ business growth and export
opportunity.
• COVID-19 Industry Information & Support
• Webinar series & tourism tutorials

Caravan Industry Association of Australia
Caravan Industry Association of Australia is the peak national
body for the caravanning and camping industry in Australia. Each
year Caravan Industry Association of Australia, with the financial
support of the State Associations, undertakes robust research to
support policy development as well as business and marketing
decisions. Annually, the research team release around 50
monthly snapshots, 40 quarterly snapshots and several key
research projects.
• News
• Research

Tourism & Transport Forum Australia (TTF)
Tourism & Transport Forum Australia (TTF) is the peak industry
group for the Tourism, Transport and Aviation sectors.
• Estimated Impact of Coronavirus on the Australian
Visitor Economy
• Tourism Reports
• TTF COVID-19 Travel & Leisure Insights
• TTF Insights
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DOMESTIC MARKET SOURCES
Audience Outlook Monitor
Arts & cultural events industry research
The Audience Outlook Monitor is a collaborative study of arts
audiences, designed to help guide decisions about programming
events in the context of the COVID-19 pandemic. This project was
made possible with the support from the Australia Council for
the Arts, and state arts agencies around Australia. The monitor
has three waves of data collection and reporting: May, July and
September 2020. Over 150 organisations participate by sending a
survey to a sample of their audience. This data is collated and
aggregated in a cross-sector dashboard available to everyone in
the sector.
• A Guide to the COVID-19 Audience Outlook Monitor Dashboard
• Access to the Audience Outlook Monitor Dashboard
• Audience Outlook Monitor: Webinars
• Research – State / Territory Snapshots, Key Findings,
Highlights & Fact Sheets

Australian Bureau of Agricultural &
Resource Economics and Sciences (ABARES)
Australian Bureau of Agricultural and Resource Economics and
Sciences (ABARES) is the science and economics research
division of the Department of Agriculture, Water and the
Environment. Their research comprehensively covers the
agriculture and water resource portfolio including various
reports, information and data.
• ABARES Insights
• Regional profiles
• Research topics

Australian Bureau of Statistics (ABS)
The Australian Bureau of Statistics (ABS) is Australia’s national
statistical agency, providing trusted official statistics on a wide
range of economic, social, population and environmental matters
of importance to Australia.

Bureau of Infrastructure, Transport &
Regional Economics (BITRE)
The Bureau of Infrastructure, Transport and Regional Economics
(BITRE) provides economic analysis, research and statistics on
infrastructure, transport and regional development issues to
inform both Australian Government policy development and
wider community understanding.
• Publications
• Statistics

Kantar
Kantar is home is to some of the world’s leading research, data
and insights brands. They are conducting a COVID-19 Barometer,
which canvases the opinion of over 50,000 people in 50+ markets.
Some freely available reporting is available from this barometer
on the Australian market.

Roy Morgan
Roy Morgan is a leading consumer, industry and market
research company.
• ANZ - Roy Morgan Consumer Confidence Reports
• Roy Morgan Market Research Update Newsletter

Tourism Research Australia (TRA)
Tourism Research Australia (TRA) is a branch within Austrade.
They are Australia’s leading provider of quality tourism
intelligence across both international and domestic markets.
• Data and Research Publications
• Domestic Visitor Profiles
• State of the Industry
• Tourism Investment Monitor

• Australian Census data
• Australian National Accounts: Tourism Satellite Account
• Australian Social Trends
• Measuring the impact of COVID-19
• Tourism & Transport industry statistics
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INTERNATIONAL MARKET SOURCES
Global Web Index (GWI)

Tripadvisor

Global Web Index (GWI) is a market research company, delivering
leading consumer insights to household-name businesses, and
have some interesting freely available data and reporting.

Tripadvisor is the world’s largest travel platform. Travellers
across the globe use the Tripadvisor site and app to browse more
than 860 million reviews and opinions of 8.7 million
accommodations, restaurants, experiences, airlines and cruises.

• Coronavirus: The Consumer Impact
• Market snapshots

• Beyond COVID-19: The Road to Recovery for the Travel Industry

• Reports

• Research and Trends in the Hospitality Industry

Google Trends

World Tourism Organisation (UNWTO)

Google Trends is a tool that shows how frequently a given search
term is entered into Google’s search engine relative to the site’s
total search volume over a given period of time.

The World Tourism Organisation (UNWTO) is the United Nations
agency responsible for the promotion of responsible, sustainable
and universally accessible tourism.

• COVID-19 Information & Resources (Australia)

• E-library

• Trending searches

• Market Intelligence

• Trending searches – Coronavirus (Australia)

• Tourism & COVID-19 Resources

Phocuswright
Phocuswright is a world leading travel industry research
authority. They offer paid subscriptions to access all their
reports, but also have some freely available resources.
• COVID-19 Hotel Forecast: Sydney
• Free Travel Research
• News

Think with Google
Think with Google is a resource that offers free insights and
research.
• Consumer Insights – AU/NZ
• State of Travel in APAC

Toluna
Toluna provides consumer insights for the on-demand economy.
They are undertaking a Global Barometer that provides insight
into how the Coronavirus has impacted consumers around the
world and have some reports freely available on this research.
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